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Urban destinations can obtain a sustainable competitive advantages by increasing the number of new
tourist visits in today's tourism markets, which has become increasingly competitive. According to
studies, attracting repeat visitors costs less in the long run than attracting first-time tourists. As a
result, the tourism industry's long-term growth is more dependent on repeat visitors. As a result, the
principles influencing the re-visit of urban tourism destinations have become even more relevant. The
aim of this study is to assess and analyze the impact of perceived originality, destination image, and
memorable experience on tourists' intention to contribute to Ardabil city. In terms of intent and
process, the current research is descriptive-analytical, and the statistical population of this study is
incoming tourists to Ardabil in 2019. The appropriate sample size of 384 people was estimated using
Cochran's formula. The questionnaire used in the study was created by a researcher that obtained and
localized indicators from related studies and context. The validity of the research assessment tool was
based on the opinions of expert professors and experts and the reliability of the research model and
data analysis was performed using structural equation modeling and confirmatory factor analysis in
SMART PLS software. Findings showed that the perceived originality of tourist attractions had a
positive and significant effect on the image of destinations (B = 0.572 and T = 9.427) and memorable
experience (B = 0.611 and T = 8.315). ) has it. Also, the destination image has a positive and
significant effect on the memorable experience (f = 0.860 and T = 4.483). Finally, the results showed
that the memorable experience had a positive and significant effect on the intention to revisit (B =
0.537 and T = 9.255). The present study has helped to explain the effect of perception of the
originality and image of the destination on the memorable experience and its formation and the effect
of this concept on the intention of tourists to visit again.
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Extended Abstract

1. Introduction

espite the understanding of the need
to pay attention to tourism by city
managers in Iran and its positive
impact on the economy, the share
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and position of this industry in urban planning and
policy making have been scarce. One of the
challenges facing urban tourism in Iran is that these
destinations are not competitive, especially in the
tourism market. This is important in the tourism
industry, as in other economic fields, because its
benefits are even greater than in other sectors, there
is a kind of competition among cities to achieve
these benefits. Meanwhile, cities need to focus on
the type of tourism capabilities that will help them
compete in the market. In this regard, with the
increasing competition in the global tourism
markets, tourism destinations can achieve a
sustainable competitive advantage by increasing the
number of re-visits of tourists. Research has shown
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that in the long run, attracting revisits is less
expensive than visiting for the first time (for
example, Zare et al., 2017: 47, Hung et al., 2016:
765, Kozak, 2001: 787, Quintal & Polczynski,
2010: 559, Stylos et al., 2017: 17). Therefore, the
sustainable growth of the tourism sector relies more
on tourists who repeat their visit. Such a factor has
added to the importance of concepts affecting the
revisiting of urban  tourism  destinations.
Accordingly, in recent years, planners and
researchers in the field of tourism destination
management have increasingly focused on the
concept of revisiting. However, research has shown
that international tourists has revisiting intend from
Iran cities (Shirmohammadi, et al., 2017: 96). In
this research, an attempt has been made to evaluate
and analyze the impact of perceived authenticity,
destination image and memorable experience on the
intention of revisiting in Ardabil city.

2. Methods and Material

The present study is applied in terms of purpose and
descriptive-analytical method and questionnaire
tools have been used to collect information. The
questions in the gquestionnaire were designed using
a range of five Likert options, from completely
agreeable to completely opposite. The statistical
population of this study was all the guests who
visited the attractions of Ardabil in 2019. The
minimum sample size required to complete the
research questionnaires using the Cochran's formula
was 384 visitors and was selected using the
available ampling method. Perceived authenticity,
destination images, memorable experiences, and
revisiting intent questionnaires were also used to
measure research variables. Indicators of research
questionnaires were obtained from related studies
and research backgrounds and then localized based
on the research conditions and the city studied.
SMART PLS software has also been used to
measure the validity and reliability of the research
model and answer the hypotheses from the
confirmatory factor analysis and modeling of
structural equations. In order to calculate
convergent validity, the AVE criterion and the
combined reliability coefficient of the CR criterion
were used. Due to the fact that in this study, the
average index of extracted variance (AVE) for all
research variables was above 0.5, so the convergent
validity of the model variables was confirmed.
Also, considering that the value of the combined
reliability coefficient (CR) and Cronbach's alpha
coefficient for all research variables was calculated
to be more than 0.7, so the reliability of the variable
questions in the questionnaire was acceptable.

3. Results and Discussion

The results of fitting the structural model of the
research showed that in relation to Cronbach's alpha
fitting indices, the combined reliability coefficient
of the results obtained for the research variables
was higher than the appropriate value, i.e. 0.7. Also,
considering that the appropriate value for the
extracted mean variance is more than 0.5, this
criterion adopted a suitable value for the research
variables, thus confirming the appropriateness of
the convergent validity of the research. The results
of the overall fit of the model that was done using
the Gof index according to the calculated value is
equal to 0.525 and shows a strong fit of the overall
research model. The results showed that the value
of the perceived authenticity path coefficient
perceived with the destination image is equal to
0.572 and the value of T obtained for this
coefficient is equal to 9.427 and the obtained
coefficient is significant. Also, the value of the
perceived authenticity coefficient with a memorable
experience is equal to 0.611 and the value of T
obtained for this coefficient is equal to 8.315 and
the obtained coefficient is significant. The value of
the perceived authenticity path of the destination
image with memorable experience is equal to 0.860
and the value of T obtained for this coefficient is
equal to 4.483 and the obtained coefficient is
significant. Also, the value of the trail coefficient of
the memorable experience with the intention of
revisiting is equal to 0.337 and the value of T
obtained is 9.255 and the obtained coefficient is
significant.

4. Conclusion

Based on the findings of the present study, it can be
concluded that the authenticity of tourist attractions
is a source for distinguishing urban destinations,
and relying on more authentic attractions rooted in
human-place relations in cities, can differentiate
between destinations and image. Draw more
authentic and memorable experiences of its
attractions in the minds of tourists. Accordingly,
through authentic urban tourist attractions,
especially in cities that have experienced a strong
historical past, creating a more lasting image in the
minds of visitors will lead to further differentiation
of these destinations from other competitors. Such
cities should use these attractions in urban tourism
development strategies while paying attention to the
original attractions to improve the destination image
and make the tourism experience more memorable
in it. Also, because destinations such as the city of
Ardabil often cover a wide range of historical,
cultural, shopping, restaurant and urban attractions.
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The complexity of their nature and the wvast
networks of economic, social, and political
activities that have led to the adoption of strategies
to improve the image of urban tourism destinations
have increased the number of tourists and the
development of activities related to the tourism
industry. And as a result, create a memorable travel
experience. On the other hand, the competitiveness
of tourist destinations depends on the constant luck
of the visitors of that destination, which is related to
the mental image of the tourists of the destinations
and the level of their trust and loyalty. And the
managers of the urban tourism sector should pay
attention to the development of new and innovative
urban tourist attractions in order to make it more
memorable, in order to increase the rate of tourists
visiting these destinations again. Also, managers
and policy makers of urban tourism destinations
should continuously improve the tourism space to
influence the image, memorable experience and
thus increase the intention of revisiting tourists.
Keywords: Perceived authenticity, destination
image, memorable experience, intention to revisit
again, Ardabil city
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